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40 ANS ET ON CÉLÈBRE AVEC UN NOUVEAU SITE WEB 

Pour une promotion accrue de vos produits et services

Le journal papier mensuel distribué gratuitement

Le journal Web distribué aux abonnés
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Florida’s francophone news network
Since 1983

25 annual digital editions
6 monthly paper editions (November to April)

Published and distributed free of charge! 

KEY STRENGTHS

FLORIDA LOVERS’ NEWSPAPER

THE BRAND
Our newspaper is 40 years old and continues to provide a credible framework for your adverti-

sing investment in a niche market.

READERSHIP
Le Soleil de la Floride allows you to reach diversified, engaged, active and entrepreneurial 

consumers.

CONTENT
Researched, structured, engaging and Florida-focused content.

ADVERTISING OFFERS
Flexible and adapted to the needs of the advertiser: digital publications • paper publications • 

website • social networks • podcasts • videos 

GEOGRAPHIC FOOTPRINT / REACH
Le Soleil de la Floride reaches nearly one million French-speaking readers throughout Florida, 

Canada, Europe and the Islands, regardless of the season.

IN NUMBER…
$6.5 billion spent annually by Canadians in Florida

2,790,000 Canadian visitors in 2022 • 800,000 French-Canadian visitors

READERS PROFILE 
54% are under the age of 69

 46% are 70 + years old 
 68.7% are snowbirds

 14.1% visit Florida one month or + each year
 7.7% visit Florida one month or - each year

 5.2% consider becoming visitors or snowbirds
 57.5% own a condo/house
 30.7% rent a condo / hotel
 8.7% visit the state in an RV

 Readers stay in all parts of the state.
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“Well positioned in the Quebec market and even internationally, our firm was able 
to broaden the reach of its Canadian and American tax content through the 
newspaper Le Soleil de la Floride. Thanks to the exceptional proximity to the 
readers, we are seeing a positive return on our advertising placements. Thanks to 
the team for their proactivity

Mylène Tétreault, Associate
Raymond Chabot Grant Thornton 

“We are very satisfied with the great visibility that the Le Soleil de la Floride
offers us! The whole team is very proactive in order to maximize our advertising
placements! ”

Sonia Bolduc, Senior Director 
of Business Development and Financing & SAFE Act Officer 
Desjardins Bank

“From our first advertisement in the digital publication of Le Soleil de la Floride, 
we received 765 calls in 24 hours for our product, coveted by French-speaking visi-
tors in Florida. Our new business has become widely known thanks to Le Soleil de 
la Floride!”

ZappTele.ca

“Le Soleil de la Floride and the tourist guide Accès Floride and are by far the best
media for discovering Florida and promoting a business. Ahead of its time,
chic and tasteful, the two platforms stand out for their quality of printing, their
content and their clientele. Their digital editions are one of a kind. The
interactive images offer audio, video and live links. The reader is therefore
propelled into 3D information! Just great! Congratulations to the whole team
who is constantly innovating in order to offer us a high-end product for
the French speaking population!”

Sophye Nolet, REALTOR, LCAM, Public Notary
Keller Williams Realty Boca Raton



954-922-1800  •  info@LeSoleildelaFloride.com • www.LeSoleildelaFloride.com

18553 SW 104th Avenue, Miami FL 33157 


